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INTERACTIVE CAPABILITIES




RESTAURANT SITE DESIGN

CLIENT: TAQUERIA DEL SOL
What do people need to know when they're
visiting a restaurant site?

Just the basics: a quick impression of
the atmosphere and ambience, and easily
accessible information about directions,
hours, prices, and offerings.

As part of a larger branding platform
for Taqueria del Sol, its website extends the
warm and friendly experience of dining

there to desktop and mobile browsers.

HOME AEBOUT US MENUS LOCATIONS
CATERING FRANCHISES PRESS CONTACT

A dining experience at Taqueria del Sol is not soon forgotten. While guests
stand in line, order and take a seat, similar to the systems of many fast-casual
restaurants, the similarities end there. The clean and playful design of all of the
restaurants, the speed at which "from scratch” Southern, Mexican and South-
western dishes are delivered, and the taste of such original selections creates
a dining experience unlike many others.

Since opening in 2000, Taqueria del Sol has offered diners many inventive and
delicious options for lunch and dinner. While the menu is driven by Mexican
cuisine, many of the tacos and sides feature cross-cultural flair, Taqueria del
Sol is truly one of a kind, juxtaposing the quality of fine dining ingredients
against fast-casual prices, and offering authentic Southwestern selections as
well as a variety of Southern-inspired menu choices. Christiane Lauterbach of
Atlanta Magazine writes, “to this day, there is no better bang for the buck in
Atlanta." In 2007, Bon Appétit picked the Atlanta-based chain as a “Top Ameri-
can Restaurant.”
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MOBILE MICROSITES

CLIENT: LINK ANALYTICS
QR Codes are everywhere, but how

28% :
- © 7 Of US Wire[e,

are they used? This mobile microsite,

developed for an analytics agency, was

tailored specifically to viewers who

arrived through a QR code scanned in

print and environmental advertising.
The goal: to demonstrate how

people engage with the codes, and how

advertisers can leverage them to enhance

brand experience.

.
' K/JK—/ Llnk HOME SERVICES SOLUTIONS ABOUT US CONTACT Us
} Analytics

Our Services

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Cras ornare sagittis ante.
' Nulla facilisi. Praesent pulvinar

STRUCTURED

dignissim nisi, at cursus lorem venenatis
in. Mauris ullamcorper lobortis ipsum

Only 5% of the world’s e :
. nec ultricies. Praesent varius, leo ut
data IS structure d . egestas ullamcorper, ligula metus mollis

nisi, ac lobortis justo justo ut enim.
Quisque ac elit purus.

We can help analyze the rest of it. UNSTRLUCTURED

Analytical Predictive Advanced
Roadmap Analytics Campaign Testing

We've developed a framework to help We've developed a framework to help We've developed a framework to help
companies understand how they stackup  companies understand how they stackup  companies understand how they stack up
in the world of advanced analytics. More in the world of advanced analytics. More in the world of advanced analytics. More
importantly—we can help paint a picture ~ importantly—we can help paint a picture ~ importantly—we can help paint a picture
of the path to get there... Fast. of the path to get there... Fast. of the path to get there... Fast.

The amount of data in the world

3
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have scanned QR codes

of people have seen



BACKEND DESIGN

CLIENT: CHESTER'S CHICKEN

A food-service startup needed to develop the

backend for its franchise ordering system.

Working from rough wires, I designed

the interface for franchise owners to track

and manage their supply levels, and request

restocking when needed.

QOverview

¥ Franchisee Resources

Privacy + Terms of Use

Copyright

Project Name: Chesters Intranet
Page Title: interior view

INTRANET

@O0\

Site Title

Search intraf

i= Franchisee Resources » Operations » Training Tools / Job Aids » Manuals & Guides

Name

v Operations Deep Fryer Manual (Imperial IFS-40)
Start Up & Training This is the original manufacturer's user manual for the Imperial
¥ Training Tools / Job Aids IFS-40 with the standard double-hopper conversion kit
Recipe Books .
» Manuals & Guides Deep Fryer Manual (Imperial IFS-40) )
\Wall Charts This is thfa original manufacturer's user manual k_:r Ih? Imperial
IFS-40 with the standard double-hopper conversion kit
Menu Builder & ROI
Order Guid .
raer Suiges Deep Fryer Manual (Imperial IFS-40)
Promotional

Construction
On-the-Fly Resources
Corporate Resources
Wholesaler Documents.

This is the original manufacturer's user manual for the Imperial
IFS-40 with the standard double-hopper conversion kit

Deep Fryer Manual (Imperial IFS-40)
This is the onginal manufacturer's user manual for the Imperial
IFS-40 with the standard double-hopper conversion kit

Deep Fryer Manual (Imperial IFS-40)
This is the original manufacturer's user manual for the Imperial
IFS-40 with the standard double-hopper conversion kit

Careers * News - Contact Us

1 Chesters International, Inc. All Rights Reserved

Project Name: Chesters Intranet
Page Title: logged in - franchisee

Filename

manual-imperial-ifs-40.pdf

manual-imperial-ifs-40. pdf

manual-imperial-ifs-40.pdf

manual-imperial-ifs-40.pdf

manual-imperial-ifs-40.pdf

hetp: (/...

FOOD & MENU

PROMOTIONS

CHESTER'S STORY

FRANCHISING

JOIN OUR CLUB

Project Name: Chesters Intranet
Page Title: password update

HAVE A CHESTER'S REP VISIT ME

If you are intested in getting started in the Chester's program, we invite you to complete the information

FRANCHISELOGIN -

below. We will contact you after we review the information you submit. Your thorough completion of the form
is required and greatly appreciated. The information you submit will be held in the strictest confidence. Thank

you for your interest in the Chester's business opportunity.

MName Email
Home Phone Work Phone
City State -

Do you already have a location in mind? No * Yes

Location Name

Address
City State -
Country -

Project Name: Chesters Inranet
Page Title: logged in - admin or field ops

Mobile Phone

Suite/Apt.

Postal Code

Postal Code

Project Name: Chesters Intranet

Page Title: logged in - wholesalers

FOOD & MENU

PROMOTIONS

CHESTER'S STORY

FRANCHISING

JOIN OUR CLUB

FRANCHISE

Privacy = Terms of Use + Careers + News + Contact Us

Copyright € 1 Chesters International, Inc. All Rights Resarved

Project Name: Chesters Intranet
Page Title: logged out
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DESKTOP SITE DESIGN eoe Atlanta Encore

4 > ||+ @3 hp://atlantaencore.com/ ¢ Q- Google [QJ
CLIENT. THE ATLANTA OPERA
&3 [0 B Apple Yahoo! Google Maps YouTube Wikipedia News¥ Popular~

The Opera and The Internet. Two great - !

tastes that rarely meet, in part because of i THE R .
the median age of the average Opera-goer. . ATLANTA 4
Encore is a youth organization run by the i OPERA i
Atlanta Opera that seeks to attract fresh i
young eyes and ears for its nationally | ] C O m e
renowned performances. I :
Their homepage is just one of many " e o
platforms for brand engagement, and B o i
emphasizes their core message: The Opera h *’
is breathtaking, no matter how old or T ' HJHglmE -
young you are. CALENDAR |
FAQ E

December 29 2012

The Sound Table

by Emmalee

2 e )+ AAres i e 3 o a el + s o e & Y& compe o
ot T B Apo o G Teobe Whipeds At Sepelarr o T B apoh Yoo G oo Wiges Aest Suseberr

THE ne
| ATLANTA ATLANTA
OPERA OPERA.

calendar join encore

WHAT D0 | GET FROM ENCORE?

coming in april 2012
Don Giovanni
April 28, May 1,4, &

WHAT SHOI E




P oid New

peding
and 511 Branding, navigat 319 1:285: Links to chart of road exit numbers 1.2 App Download Box: Image link to separate page. 5.1 Information about the new GA Navigator site

A
for sctions 3110 1-475: Links tochartofroad exitnumbers 13 Real Time Trafic Bor: A live updatingpng that links to a separate page. s21ms
0.11 Home 3,111 I'516: Links to chart of road exit numbers Features a large text call to acton. 521 Description of the ITS System
012 Contact Us 3112 1-520: Links to chart of road exit numbers 1.4 Top 5 Events box: Lists important information on upcoming potentially 5.3 Headquarters Page ID Page Title/Content Area Type Location/Source Current Content Destination Page ID ination Page Name Template Destination Title / Content Area New Conte NOTES
013 News 3113 1:575: Links tochart ofroad exitnumbers e detaying cvents Incodes link tr oepavate page 531 Deseription of , rocess, and link o contact form Jobal
014 Press Room 3114 1-675: Links to chart of road exit numbers 1.5 Weather Box: Displays a static lst of major Georgia cities and their 5.4 Transportation Control Centes 0 Global
015 FAQs 3.1.15 1-985: Links to chart of road exit numbers current weather. Also contains a box for sponsor advert. 541 Description of th , with pictures 0.1 Header Area Flash  URL Logo, SN Links, Some Nav 1 Home Page Home Page Template Main Graphic Area SAME
. 0.2 Main Navigation - Features rolover links to main pages. Links have a 3116 SR-400: Links tochartof road exit numbers L6 et 55 Video Monitoring and Detection ? : ° ) rage )
C |_ | E N T . G E U R G | A N A V I G AT U R hover state and work in a drop-down fashion. Main categories with sub- 3.2"Common Road Names' 17 Advertisement 55.1 Description of the VMD System 0.2 Main Nav Image Real Time Traffic, Extras, Hero, About Us, Alert Sign up, Commercial Driver, Sponsorship
e e e 12 e T 03 Bottom Ads image 2460460 ads
022 Extras - clicking Extras directs to "Exit Numbers” 331 Listof Glossary of Terms on the GDOT web sites 2. Real-Time Traffic 5.7 Ramp Meters 0.4 Footer Text  Text Contact Us | GDOT | Privacy Policy | Copyright info
0221 Bxitnumbers 332 Linksto Pages 2 and 3 of the glossary T active map with Google 571 Main Content - Desciption of Ramp Meters with two pictures
Before there was Google Maps, before T . e e nerctvonep i Gooe AP, b i -
0223 Glossaryof Terms 341 Listofsitesections S e b e 581 Main Content - Description of S11.Link o Internal 511 FAQ page. 1 Home P
0224 Sitemap 35Links Macon or 5.9 HEROS lome Page
0225 Links 351 External links 373 Layers Buttons: Enable o dissble ayers for Congestion, Incidents, 591 Main Content - Description of Heros. Link to internal Hero Section. 11 Travel Alert Box Text Text Travel Alerts - Click for more i Not Migrating
lls alis v ve on, 6 AlertSign-Up
there was Mapquest, there was The B e - e 0 N Downlond Box Image. URL
0228 Ramp Meters 37 Specil Events oo, s page when clcked 7. Commercial Driver ‘ S0
0229 Transic 37.1 Listof possible traffc-causing events 24 Retenhbton: Rerehes g when i . TRl orbeig ecomingcommerl dve i G4 13 Real Time Trafficlink Image URL
s s ) 02210 Hurricane 38 Ramp Meters poasorship 14 Top 5 Events Box Text  URL Possible traffic-causing event:
NaVIgator One of the Unlted States 023 Hero 301 External pe. + b 511 Sponsorship information. Text-only, . :
. 0231 Overview 3.9 Transit 8. form for 15 Weather Box Text  URL Georgia weather
024 Mo 510 e e i gz 30 sideNavigaion G Comtac Form — Form s forDat, Firstand Las N, Company 16 Ad Box 1 Image URL
: 0241  General Information 3.10.1 Pictures and text of hurricane routes, preparedness information, 3.0.1 Exit Numbers Name, Email, Telephone, Nature of Request, and Message. Button to
17 Ad Box 2 Image URL
0242 1S and driving Instructions 302 Common Road Names submit form. g
first monitored traffic systems, the e ABos
0244 Transportation Control Centers reparedness. i e State Transportation Management Center
. . . " 303 Stemap e et 1o AdBoxd Tt URL
Georgia Navigator unfortunately still i S R LT, [y -
0248 511 4.0.2511 Partners. 3.0.8 Ramp Meters 9.4 Local NaviGAtor Agencies 2 Real-Time Traffic
0249 REROS .1 Overview 300 Tt ol stolocal Navigtor sgencies . e m A | 1 Gooele Mans API
. . 025" Aler Sign-Up 4.11 Main Content - Ovreview of Hero with Pitures 300 thecane ews X ive Map op Live updating map with Google Maps API.
ommercial Driver 2 Links - Links to HERO sites and downloadable PDFs 101 Manually-updated able of newsartcles on §
looked like something out of 1998. 5 et i oo R e 211 Navigaion Features Zoom, pan,sreet view
0272 GeorgiSponsorship ontat 4 Reaues s NERO schony it formaton 311 116 L ocartofroad ex unbers e o inks to POEs ofpres eleasesand  contactnk or 2.1.2 Overlays Map, Satellite, Hybrid, and Terrain overlays
: : visic ! inks to chart ofroad exit numbers 12.FAQs 22 Map Scope Drop-down Button Options for Georgia, Macon, and Atlanta
45 Submitorread comments— Listof comments ink o th contact pge 313 124: Links to chart of road exit numbers 121 Georgia 511 FAQs: Listof FAQs about GA 511 2 2
Through a demographlc analYSIS of 511 Partnors- Listor S11 Parmers and ks 0 ewernal snes. " S14 159k o oot ot s "’ 23 Layers Buttons Options to turn on or off layers for Congestion, Incident, Camera, Changeable Message Signs, Closures, and Construction Information
ke tochartefrond extnumbers 2.4 Refresh Button Button to refresh page.
: : 25 More Info Button Currently inoperative!
its users, a thorough content analysis,
. . 3 Extras
and extensive wireframing and redesign 300 Side Navigation
’ 3.01 Exit Numbers
. . . 3.02 Common Road Names
I designed a simplified and far more 303 Glossary o Terms
3.04 Sitemap
. . . 3.05 Links
usable Georgia Navigator experience. 308 Tols
3.07 Special Events
3.08 Ramp Meters Link External site on Ramp Meters
3.09 Transit
3.0.10 Hurricane
3.1 Exit Numbers http://72.32.64.194/Ssitepreview/511ga.org/extt i html
311 Road Selection List Text Exit Numbers
312 Main Content Text Road Exit numbers
3.2 Common Road Names
Georgia Na\/igator 321 Main Content Text  http://72.32.64.194/$s List of Common Road Names in GA
. . 3.3 Glossary of Terms
H H RedeSIQn Wireframes 331 Main Content Text  http://72.32.64.194/Ss List of common terms on the GDOT site
eorgia Navigator Sian p for Alrts! e Q11
3.4 Site Map
341 Main Content Text  http://72.32.64.194/Ss Links to site sections
) X . . . p:
Real-Time Traffic Extras Hero  AboutUs  Commercial Driver Sponsorship Contact Us News & Press  Help & FAQs Homepage 3.5 Links
35.1 Main Content Text  http://72.32.64.194/Ss Links to internal and external references
1.1 Hero Carousel 26 Tolls e /
14 12 18 14 15 Hero image will rotate through 361 Main Content Text  http://72.32.64.194/$s Description of tolls on GA 400
X . four stories 3.7 Special Events
Real-Time Traffic Get the App News Story 1 News Story 2 ; ) Main Content Text  http://72.32.64.194/$s List of possible traffic causing events
0.2 Real Time Traffic 3.8 Ramp Meters
RTT always loads first for usability. 3.9 Transit Main Content Multimedia Pics of Atlanta + Description of transit program and links to external info
Clicking switches hero to RTT link. 3.10 Hurricane
0.3 Get the A 3.10.1 Main Content Multimedia Hurricane routes and driving and preparedness instructions.
-5 Get the App 3.10.2 Brochure PDF Link  Image Link to brochure describing hurricane preparedness
Call to action to get the app.
Clicking switches hero to app image.
0.4 News Story 1
i A Top-Level Empty
Placeholder for important news story. p— ‘ i ‘ ‘ o ‘

0.5 News Story 2
Second placeholder for news story.

0.6 Travel Alerts
Live updating feed of current traffic
advisories and alerts. Clicking individual
alerts will take you to the detailed

Social Network Links

I
EvomalLink

traffic alert page. 1{ it i{
0.7 Weather o = ;
Houses the Weather app. [ [EEEE) [eommsiionac] [ ] [oosmorrems]
18 17 18 0.8 Weather App

Displays current weather conditions

Travel Alerts Social Media ’ o . .
South Gooria: Foaduwork on 1.75 Weather » B for major Georgia cities. Click on a city
outh Georgia: Roadwork on I-75 . Clea to be taken to external weather link.
South Georgia: Low Visibility Warnings in Several Counties o Atlanta 65 F Lorem ipsum dolor sit amet, consectetur 0.9 Social Media [ o] | 11 | [
tlea dipiscing elit. Cras tincidunt inl ) .
O mgste R gu'c‘:'jrc :jnfpﬁ)'us' ;?;f;;c' unt quam in forem Houses GANAV’s social feeds. Includes ]
o] Mocn T Feb 28 buttons for Facebook, Twitter, Youtube.
O Coumbus  CET Also includes:
M’”; 0.10 Twitter Feed
L= Savannch hrT Most recent post from GANAV team. =
@ Vodesta P! ZCF\W Click to go to external twitter page. SoclNotwor ks
0.11 Upcoming Events
A =~ List of upcoming traffic-affecting events.
U ing Event Clicking an event leads to internal detail
coming Events « . »
P 9 page for “Upcoming Events o
GWCC: American Royale Championships (Mar. 5-6) 0.12 Ad - 300x200
0.13 Ad - 460x60
Philips Arena: Thrashers vs. New York (Mar. 5) 0.14 Ad - 460x60 C =]
Philips Arena: Hawks vs. Oklahoma City (Mar. 4) . X
Philips Arena: Hawks vs. New York (Mar. 6)
Gwinnett Arena: Kid Rock (Mar. 4)
113 1.14

Copyright © 2010 Georgia Navigator. All Rights Reserved. Contact Us | GDOT | Privacy Policy




CMS THEME DESIGN

CLIENT: ACREEGRAHAM.COM
Words, words, words. That’s what this
site (and Acree’s business) is all about. As
a freelance copywriter, Acree needed a
website that conveyed her work clearly and
succinctly—and she needed an easy way to
manage new content as she developed it.

I developed a Wordpress CMS template
for her from scratch, and helped build
her visual identity through typography

treatments and stationery design.

Your first sentence

is like a handshake.
Make it firm.

View my Portfolio.
Sentences. @acreegraham

John Cleese on creativity:

A.b out. J/MrOcs Frm Worth

sticking it out to the end. - posted on

Che nts. 1408 {2012 18156116
Blog.
Contact Me.

HOME PORTFOLIQ SENTENCES ABOUT CLIENTS BLOG CONTACT



MOBILE APP/
CROSS-PLATFORM DESIGN

CLIENT: THE HIGH MUSEUM OF ART

The High Museum of Art was looking
for a new way to engage visitors and
improve return rates.

This Windows Phone 7 mobile app
acts as a portable docent, and includes
a game component that rewards repeat
visits with awards and special benefits.

The desktop site highlights the
vivid experienes of the High’s visiting

exhibits with full-screen photography.

HIGH

buy tickets

day planner
grand tour

Awards & Progress

audio guide

Dan Fischer

American, born 1977
Graphite on |::a|::e'.
Purmaf;ﬁ with funds from Baxter P. Jones

)« 0297055

This installation features a variety of

Added the first piece to your collection

Scanned every piece in the
Folk Art Permanent Collection

Visited ‘Dalt - The Late Work’ while the
traveling exhibition was at the High.

Scanned every piece in the European
Art Permanent Collection

Attended a lecture at the Museum

audio guide

Dan Fischer

©Q®e

previous share favorite scan

share on twitter
share on facebook

email

Progress

European Art

Folk Art

American Art

Modern & Contemporary Art

Photography

African Art

Decorative Arts & Design
i

Dali - The Late Work

Modern by Design

Howard Finster: Paradise Garden

Radcliffe Bailey: Memory as Medicine

(200/200 scannad)

(88/88 scanned)

(80/120 scanned)

(28/60 scanned)

(30/130 scanned)

(12/97 scanned)

(1/150 scannad)

(29/30 scanned)

(22742 scanned)

(12/45 scannad)

(0/22 scanned)

VISIT
COLLECTIONS
EXHIBITIONS
CALENDAR
EDUCATION
MEMEERSHIP
SUPPORT
ABOUT

TICKETS
EMAIL SIGNUP
MUSEUM SHOP
L IN

o -a \\ s

3-(&’%“

ri Cartier-Bresson's photographs
ured people and events that changed
orld. See the exhibition at the High.

|

Henm—mﬂﬁl! m
Camstﬂmsson! |

Henri Cartier-Bresson’s photographs

FEBRUARY 19-MAY 20  captured people and events that changed
the world. See the exhibition at the High.

Ticket Information & Tips

Advance reservations are recommended.
Museum fickets are timed. Each day, the last entry will be one hour before closing.

f fimes indicate the hour you will be allowed fo enter the queue for special
itions.

may be purchased by phone at 404-T.
i 0 necur a $2 50 per

86 TTD). All ficket
Tickets may be purchased in person at the High Museum of Art admission desks or at
the Woodruff Arts Center Box ce, located in the Memorial Aris Building.

ility, we recommend

plannln your visit in th aftemnoon. \ »h-ﬂn spec |a| hiions are on view, the Museaum

1s most crowded on weekend days.

ended hours every Thursday until 8 p.m. and every third Friday
J

saturday of each
alid driver's license,

Jouncil. Major funding
ers under the

Have Questions?

24/7 Info 404-733-HIGH

Tickets  404-733-5000

Prlnt Show

FEBRUARY 19-MAY 29

TICKETS

SEARCH

Henri Cartier-Bresson's photograph
captured people and events that ch
the world. See the exhibition at the

Regular Hours

Individual Tickets

MEMBERS
ADULT a
SEN 4 £k
STUDENT 5
11
ND UNDER) FREE
5680/

Y RESIDENTS FREE®
ACTIWERETIRED MILITARY

available for retired military and military
dependents (walk-up tic only).

Group Tickets
(Pfan a group wisif)

Discounted pricing is available for
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